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International Communications Director
Role Definition | November, 2011
Accountable to: CEO

	Working with:
	Partnership Director

International Operations Director

Research and Strategy Director

Country Directors



	Line Manager for:
	International Events Manager

International Media Manager

Web Manager




Job Purpose


The Communications Director plays a key role in leading the organisation as a whole and, in particular, the Communications team in delivering communications strategies and programmes to support delivery of the Clean Revolution.
Values


To help drive a Clean Revolution, we are:

· Positive. We believe that climate change is an opportunity, and that the Clean Revolution is achievable. We are optimistic, solutions-oriented and dynamic.

· Catalytic. We seek to make well-designed strategic interventions that, by catalyzing leadership and unlocking specific barriers, drive transformational change.
· Bold. Recognizing the urgency of addressing climate change and the need for bold and ambitious action, we are prepared to take risks to achieve our goals and accept that by not playing safe we may not always succeed.
· Results-driven. We’re judged by our results, not by our plans. We’re committed to seeking impacts, but we’re flexible enough to adapt our approach to changing circumstances in order to achieve our strategic priorities.
· Honest. We approach our role with humility and transparency. We support the work of leaders and we give credit where credit is due.
· Collaborative. As a small organization we can’t achieve our goals alone, so we value partnership and actively seek out collaboration that will maximize our impact. We see other organizations that share our goals as allies and, where possible, look to support their work. We work together, we’re respectful of different cultures and we seek out different approaches, recognizing that there is strength in diversity.
· Politically neutral. We actively and equally support all individuals, organizations and governments that demonstrate leadership on climate change and show no preference on the basis of their nationality and political affiliation.
· Committed to excellence. We recognize our responsibility to our supporters, partners and the wider world. From the rigor of our research, to the presentation of our reports, to the quality of our events, we aspire to excellence in everything we do.

We expect these values to be reflected in the way we carry out our work and guide the decisions we make, as we inspire the Clean Revolution.
Accountabilities


Strategy and Leadership
Assist the CEO in:
· The development of the Clean Revolution strategy.

· Leading The Climate Group, as a global team.

· Take the lead in developing communications strategies, timelines and operational plans and functions.

· Lead on specific projects, such as major events, as agreed with the CEO.

· Act as a member of the Executive Management Team.

Communications

· Leading the communications team in identifying and setting highly measurable goals and targets for the communications elements of The Clean Revolution.

· Representing The Climate Group at conferences, seminars and official forums, and with national, regional and international conservation organizations, as necessary.

· Authoring articles for newspapers, magazines and peer-reviewed journals.

· Initiating and maintaining contacts with foundation sources, donors, and organizations who may not be strategic partners.

· In collaboration with The Climate Group development team, identifying, building and maintaining working relationships with current and potential donors.

· Providing project partners/donors with regular updates on project advancements;

· Organizing and hosting strategy sessions with strategic partners and potential strategic partners;

· Maintaining ongoing communications with stakeholders.

People

· Ensure that staff are supervised, mentored and trained appropriately.

· Ensure our values are both communicated and developed.

IT
· Management and development of The Climate Group web sites.
Finance
· Responsibility for the Communications budget, including preparing budget submissions, costings for events and forecasting.
· Evaluating and managing project costs.
·  Ensure that commitment of expenditure is correctly authorized and represents value for money.

Administration and Meetings
· Attend EMT and other meetings, as required.
· Responsibility for ensuring that administration for Communications staff is managed effectively, including leave and sickness reporting, and appraisal.
Other Tasks

· To undertake other related ad hoc tasks as and when required.

Mark Kenber

CEO
The Climate Group

PAGE  
3

